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more performance > more return

The dgm approach to search

engine marketing



Why dgm SearchLab?

We deliver results

Leading UK search marketing company, with over 8 years proven record in
delivering results.

Established relationships with major search engines

Work with you to define and deliver the optimum search solution to help fulfil

“dgm SearchLab has proved to be highly
responsive and proactive... providing
considerable results in a relatively short
period of time.”

Dougal Scaife, UFl/learndirect

@ learndirect

your e-business objectives — whether that's more sales or leads, increased
traffic, brand awareness, additional revenue, or return on investment (ROI).

Committed to delivering long-term partnerships.
Dedicated account management with multi sector expe  rtise

Maintain high account manager to account ratio, ensuring you receive best
advice and management

Extensive multi-sector experience including travel, finance, shopping,
telecoms & automotive

Working with you and your agencies to optimise and deliver maximum return
on both paid & natural search engine marketing strategies, we offer end - to

"dgm SearchLab have finally achieved
for us where other SEO companies
failed.
This is a fantastic result. The service we
have received to date is second-to-
none.”

Dylan Schlosberg CEO

OnIineBingio.co.uk

OnlineBingo.

éa co.uk

- end support; knowledge sharing & training

Experts in search marketing

Our experience in the search industry combined with our technological expertise enables us to develop search strategies
which play to the strengths of both paid and natural search campaigns. We are able to provide integrated search & site
analytics to enable you to know where your sales and traffic are coming from; and how PPC and SEO are working together

We manage many successful High St brand programs
Work with you to increase ROI through effective cross channel campaigns

Implement effective strategies to remove competitor brand squatting in PPC search space

Best of breed technology - retain control of your p rogram & maximise ROI

Partnered with best of breed technology partner, DC Storm, to ensure timely, accurate & relevant information. No-one

else can offer fully integrated PPC bid management and full web analytics.

IQ is part of the dgm Integra multi-channel reporting suite, offering unique benefits to the advertiser over and above
contemporary ad serving solutions. Instead of relying on “last referrer” model, dgm Integra records the entire sales chain
with the option to customise business rules for sales allocation and de-duplication based on what is really driving your

customer.

More than search marketing

dgm SearchLab is one channel in the dgm performance based-marketing suite. Our cross channel expertise and technology
combine to offer you services and solutions to complement your search marketing program and support your overall online

marketing strategy:

Cost — effectively saturate your coverage in the search space through dgm'’s coordinated approach
Harness the power of dgm Integra; optimise cross-channel marketing spend & never pay for a sale more than once

Mirko Behnert E-Commerce Marketing Manager, EMEA

“Avis Europe has been successfully working with dgm SearchLab for over 4 years. A tailored bespoke campaign was put together
in line with dgm's cutting edge approach to long-term ethical SEO . Dedicated Account Management provided a proactive
forward-thinking resource which is invaluable in the coordinated roll out process. SEO has been a highly cost effective channel for
Avis Europe and one which will remain at the forefront of our online activity into 2007.”

AVIS

Operating as a search engine marketing consultancy w e specialise in two core areas:

Search Engine Optimisation (SEO) long term sustain  able & ethical SEO solutions
Pay Per Click Management (PPC) cutting edge technology & dedicated management
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Search Engine Marketing, or SEM, is the most import  ant route to drive pre-qualified customers to your
website. With around 90% of all online purchases beginning with a search engine, conversion rates can be
extremely high; and with millions of searches every day, the potential for revenue growth is huge.

Search Engine Optimisation (SEO)

Natural SEO Generating High ROl With Minimal Invest  ment

Customers tend to click on natural search terms in preference to the paid search listings, so it makes sense to ensure your site
can be found organically, especially for those high volume, low intent phrases which can be expensive in a PPC campaign
such as “car insurance”.

Our Approach
We deliver proven online solutions that deliver on your ROI. Our offering is primarily consultative; -
designed to empower you with the knowledge, tools and support to enable you to develop long- “We have worked with
term sustainable and ethical in-house SEO strategies. We provide recommendations for the other agencies on
following areas of SEO after having completed a thorough in depth business and operating other SEO projects but
systems analysis, delivered with training, supporting documentation as well as optional tracking no company dehvc_ers
and reporting. results like
dgm SearchLab . |
Search Term Analysis - Solutions for E-commerce Sites would certainly
Marketplace Analysis (Search - Brand Protective Approach recommend them to
Land | h . bmissi any company that is
an scgpe) ' . Manual Serarch Engine Submission serious about online
Competitor Analysis - Optimisation Consultancy for Re- marketing."
On-page Optimisation Consultancy branding .
Link Popularity Consultation - SERPS Position Reporting Gary Digva, CEO
Lo . - caraudiocentre.co.uk
Code Optimisation Consultancy . Knowledge Sharing & Training
Solutions For Non-Search Engine . Site Analysis & Benchmarking
Compatible Sites - 24-7 Analytics & Reporting

Search Engine Marketing via PPC to Generate Highly Qualified Leads

dgm SearchLab ’s priority is meeting your objectives, NOT how muc h you spend. We differ from the majority of Pay
Per Click providers whose fee is based on a percent  age of your PPC budget.

“dgm SearchLab have
been incredibly
proactive and
supportive in their
approach to our SEO

PPC is the targeted management of paid search activity where the advertiser pays to appear within
the major search engines under targeted search terms. The payment model is Cost Per Click
(CPC); you only pay when a consumer identifies your listing and clicks through to your site.

Our Approach campaign. They have
Dedicated specialists harnessing state-of-the-art tracking and reporting tools to improve click provided us with the
through rate and quality leads via effective planning, targeted creative copy, monitoring tools, communicating

their recommendations
in a very marketeer
friendly way to enable

and intuitive ROI analytics. The team will undertake the following:

Keyphrase analysis and search term targeting swift implementation. *
Copywriting and creative for ad listings Nicole Savage
Campaign setup: ad group creation; deep-linking specification; engine submission Online le\i/lrketing

Bid strategy: setting optimum CPC targets and bid rules for each ad listing Flight ggﬁ?r(;r
Bid management and monitoring: optimising your ad listings throughout the campaign to A FLIGHT CENTRE

maximise ROI
Provide a login for you to access your account and monitor your performance in real-time
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PPC bid management

dgm SearchLab 's IQ web analytics package uses the latest technol ~ ogy to provide you a system that is accurate, easy to use and

Through a single interface, PPC activity across all the major search engines can be managed, monitored and reported on.
dgm’s technology provides the very best in CPA-based search marketing, tracking & reporting, helping advertisers and
agencies optimise their campaigns and maximise return.

To answer these questions and more, and to fully utilise the
benefits of I1Q’s full analytics suite, a tracking tag simply needs
to be placed on every page of your website.

Which keywords are performing and when?
Where are users coming from?

What town do they live in?

Did they click on a banner on Monday before

1Q will drill down the data to provide a full picture of your
buying on Friday?

campaign and website performance, enabling informed
campaign decisions to be easily made.

Receive site data within 2 hours of the end of a
user’s journey
Track all your site traffic using one tool
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understanding of user behaviour

Save time by viewing all your PPC campaigns
via a single interface

Consistently reach your targeted CPA

Web Analytics and through-to-order tracking - Sales are automatically de-duped against other
media types

Submissions facility allows bulk changes to be
quickly and easily made
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Search analytics

Integrated ranking reports
Full user journey analysis
Visit duration reporting

Through-to-order site analysis

Our Search Partners

We have built strong relationships with the world’s leading providers of search including:
AOL, Ask, Google, Lycos, Miva, MSN, Yahoo! Search Marketing, and a plethora of smaller
engines.

dgm is Google Adwords Approved Company and a Yahoo! Search Marketing Ambassador .

ADWORDS —
auaiirice IO MIVCA| | anoots=-
souravl - Microsoft'adCenter [ oo ]

Google
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> Cross-channel sales transparency
> User behaviour analysis
> Real time optimisation across online marketing ac  tivity

dgm Integra optimised multi-channel solution

Leverage our cross -channel capability to exploit the ROI benefits of a fully integrated and optimi  sed multi -channel campaign

dgm’s single -tag technology tracks customer interaction with you r brand at every point in the online route to sale.

POWERING MORE RETURN

Transparency on all sales...know where they came from
Allocate sales based on your business rules

Never pay for a sale more than once

Measure the value of your brand activity

Optimise your spend across channels and pricing mod els

Maximise your ROl in real -time.

The changing consumer

‘What was once a simple route to the point of sale —
easy to track and understand — is now a vast array of
cross-media influenced purchase decisions, more
convenient for the consumer yet infinitely more
complicated for the retailer to manage.’

(IABUK 2006, The Buzz on ecommerce and the online
customer journey)

dgm Integra has been specifically designed to tackle these
key issues head-on, challenging existing ad serving
conventions in the ‘long-tail’ generation of web consumers.

Universal single tag technology

Our technology tracks customer interaction with your brand at
every point in the online route to sale. Integrated click and
post-impression (PI) tracking ensures you recognise channel
referrals from clicks & ad views .

Through a single interface, our specialist reporting systems
gives you full visibility on your online sales chain and shows
which of your branding activities really result in sales.

You set the rules

By recording the entire sales chain you can assess which
activities are really delivering your sales and set your own
rules for attributing sales; no longer are you constrained by the
limitations of “first / last referrer” models. The system
automatically de-duplicates sales based on your customised
business rules.

Flexible take up

We can provide either a fully campaign managed, or white
label solution.
Pricing is flexible, transparent and tailored to your needs:

Delivery-based pricing across different pricing models
Fixed-fee pricing available if preferred
Performance-based pricing models for campaigns

No hidden costs.

Return on your investment

dgm’s expertise is in performance-based marketing: We
believe that return, not spend is what really matters, which is
why everything we do is designed to help you generate more
return.

How does it work?
Cross-channel transparency on all your online sales
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dgm Pro — Affiliate
marketing; Email
marketing & site analytics

Online advertising 1Q — PPC bid

dgm Integra
single tag technology > multi channel solution...

Search
marketing

Affiliate & Online

email advertising

marketing

¥

more insight > more control > more performance > mo re return

SearchLab

more performance > more return

management; search




Company background

dgm is a leading performance-based online marketing and technology company. We deliver multi-channel and stand-alone
solutions across the digital marketing spectrum.

Advertisers, agencies and media owners benefit from dgm’s personalised approach to search engine marketing &
optimisation, affiliate & email marketing and ad network solutions to help them achieve their online marketing and e-business
objectives; whether that's more sales or leads, increased traffic, brand awareness or additional revenue.

dgm combine leading proprietary tracking & reporting technology with cross-channel consultancy, performance-based
marketing and proactive account management to empower you with control over your campaigns; enabling you to maximise
your business return.

dgm is a wholly owned subsidiary of DGM Holdings Plc.

The company was founded in 1999 as dealgroupmedia, the UK’s first affiliate network provider. In 2003 the company extended
its portfolio of performance-based marketing products, launching its online advertising network and acquiring leading Search
Engine Marketing specialist IBNet plc. This formed DGM Holdings Plc.

With offices in London, Sydney, Auckland, Cape Town, Delhi & Singapore the group now has more than 100 staff worldwide
and over 250 clients.

Find out more

Level 18, Republic Plaza 2
#18
Singapore

T: + 65 6823 6892

M: + 65 96746500
E: quenten.smith@dgm-sg.com

http://www.dgm-asiapac.com



